100 LinkedIn hooks to
stop you scrolling
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Want to grab the attention of your LinkedIn
audience? Your opening hook can make or
break how well your post performs.

We have put together 100 stop scrolling LinkedIn hooks!

And yes, that's right, you can steel these to help your performance

Read through this document to find out more >
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Linkedin openers can make or break your post performance. They
should be short, create curiosity and educate your audience.
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| read _so you don't have to and heres what | learned:
Here's how | _and you can to:

Why _isn't working anymore:

3 _examples you can learn from

6 hacks to help you _

The biggest lie you have been told about _
Unpopular opinion

Here's why you are wrong about_:

Why | don't do this _, and you shouldn't either
Steal my process to_

Xways to_:

How to stop _:

Why your _is not getting any engagement

My favorite _ tip that you can implement today
Here's one thing | learned from _

Save this post. | am going to teach you to implement the _ most
people useto _

Why | use this_, and you should too

20 of the top _

How to future proof your business against _
What _ do you need to start doing ASAP

Why | don't use this _and you should not either
Here are my top 3 hacks

The x reason’s why you're not

Is _killing your _

X reasons why you should _
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Linkedin openers can make or break your post performance. They
should be short, create curiosity and educate your audience.

26. Easywaysto _

27. Things | wish | knew before |

28. Youwon't believe how _

29. Exposing my secretsto _

30. The only thing you need to know about_

31. The biggest mistake people make when _

32. _tools/Hacks everyone should know about
33. Ifyouwantto _thenyou should be doing this:
34. The only thing you need to know about _:

35. 7 _metricsyouneedto _

36. Stop making this huge mistake when _:

37. Everything you knew about _is 100% WRONG (+a good example)
38. Xtipsto getrid of

39. Stop scrolling if youwantto _

40. Hereis a simple hack to help you

41. Here's how | achieved _in only x months

42. This hack will save you hours on _

43. |discovered THE secretto _

44, X mistakes you are probably making when you :
45. Trythis one hack to get _

46. How we boosted by using _

47. The most powerful _you are not using

48. My biggest _mistake and what | learned

49. One simple mistake could be costing you _:
50. The BEST _I've ever used!




91-73

Linkedin openers can make or break your post performance. They
should be short, create curiosity and educate your audience.

51. 5things you can do right now to improve _
52. Thisis why your _is not working

53. This _hack changed my life:

54. Do you have problems with _? Here is your perfect solution!
55. Xthings that are preventing you from _:

56. See how easily you can _:

57. Hereisthe method we use to help you with _
58. Getrid of _once and for all by doing this_
59. Xno brainer ways to _

60. What everybody ought to know about _:

61. Standoutin_by

62. 5 hacks for _that you can implement by now
63. Why lfocus on _and you should too

64. The easiestwayto get more _

65. Howlgrew _

66. Here's what experts in my field don't tell you
67. 5 characteristics of a winning _

68. How to win back customers by doing _

69. Howto scale your _

70. Why settle with _(customer pain point) when....
71. How to avoid (customer pain point) when...
72. Fix _problem with 3 simple steps

73. 4 stepsto

74. 3 ways to build a game changing _

75. How to become unforgettable in _
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Linkedin openers can make or break your post performance. They
should be short, create curiosity and educate your audience.

76. Thisishow ! _bydoing _

77. Are we doomed because of _

78. Howtocreatea that

79. Why | am dropping doing _

80. This top tip | am going to share should be illegal _
81. Howto create thatwill _

82. 10signsthat _

83. Why this mistake could cost you _

84. 5 key data statistics that can help you _

85. Howto be more _

86. How to drive _(insert client business goal)

87. 3 ways to transform your _

88. No one cares about _but here's how to make them.
89. The secretto _(insert client outcome)

90. Unleash the power of _ within your industry

91. Stop _Start _

92. Grow your business by doing this _

93. Howlbeat (inserttop competitor name) by doing this... (and you
can too)

94. Supercharge your _with _

95. 7 use casesto _your business

96. How to predict _ with this 7 step formula

97. How to adapt _to your business

98. 6 key _yourbusiness needsto _

99. Measure _effectiveness: What you need to know

100. How to improve your _to solve _(insert client pain point)




MORE THAN
JUSI A WEB
DEVELOPER

We help you make noise through
training and digital support




How strong Is your marketing
Take our test:

Strong Leads are the life blood of any business, they are the oil that
keeps the machine moving. Without them there are no sales, no
money and no work. No future raving fans. Don't ignore one of your
business’'s most important growth levers. Focused cultivation and
organizing your leads will level up your client conversions.

Take this easy and quick assessment that will help you clearly see

the strengths and the opportunities in your sales and marketing—
and how you stack up against other businesses!

Take the test >

(01453) 705 097
support@pinkelephantmedia.com e



